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Abstract 
The purpose of the present study was to compare the emotional intelligence of regular and 
non-regular internet users of post-graduate students of University of Kashmir. A sample of 
300 PG students (150 regular and 150 non-regular internet users) were randomly selected 
from Arts, Science and Commerce streams (100 from each stream). The tools used in data 
collection were Information Blank developed by investigators to identify the regular and 
non-regular internet users and Emotional intelligence scale by Hyde et.al (2002). In the 
present study regular internet users are those who are using internet more than 10 hours a 
week while as non-regular internet users are those who are using internet less than 5 hours 
a week. The data was analyzed by computing Mean, S.D, and t-test. The results revealed 
that there is a significant difference between the emotional intelligence of regular and non-
regular internet users irrespective of stream. There is also a significant difference between 
regular and non-regular internet users of Arts and Commerce streams. The study also 
represented that there is no significant difference between emotional intelligence of regular 
and non-regular internet users of Science stream. 

Keywords: Emotional Intelligence, Internet, Regular internet users, Non-regular 
internet users. 
Introduction 

he Emotional Intelligence refers to the person’s ability to manage and control their 
emotions and express them properly at right time. They are well aware about their 

weaknesses and strengths so they assess the situation first and then behave 
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accordingly. In other words, they can also affect the emotions of others. Emotional 
intelligence is a kind of emotional processing that involves evaluating the emotions of 
oneself and others, appropriate emotional expression, and proper regulation, in order 
to improve the flow of life (Samiariand Tahmasebi, 2007). The concept of emotional 
intelligenceisa multifactor domain ofa set of social skills and competence that affects 
one’s ability to recognize emotional understanding and management, problem solving, 
and adaptation, and effectively adapt the person to the needs and pressures and 
challenges of life (Parker et al .2008). Emotional intelligence is the ability to recognize 
one’s own and others emotions as well as emotional regulations. (Salovey, Mayer). 
Goleman (1998) define Emotional intelligence as “the capacity for recognizing our own 
feelings and those of others, for motivating ourselves and for managing emotions well 
in ourselves and in our relationships”. The people possessing high Emotional 
Intelligence can easily understand their emotions as well as of others, even they can 
differentiate in feelings and make use of emotional information to guide their thought 
process and behaviour. They manage their emotions to achieve their goals in order to 
adjust to their environment. Hence, we may define Emotional intelligence as an ability 
to use and manage emotions appropriately based on the situation and to, manage 
relationship with others. The study conducted on the relationship between Emotional 
intelligence and several addictions related behaviours (gambling, internet use, and 
video game playing) in two community-based samples of adolesents:13-15 years old. 
The results reveal that Emotional intelligence is moderate to strong predictor of 
addiction related behaviour in both groups. 

Internet is massive global network of packet data network based on the 
internet protocol (IP) suite. The internet is grounded in the US department of Defence 
ARPANET (Advanced Research Projects Agency Network), which began in 1969 as a 
means of linking personal and systems involved in various computer science and 
military research projects. Development of internet has brought tremendous change in 
different life aspects like any other technologies and we are inevitable to use it. The 
internet provides a constant source of information and entertainment and can be easily 
excess from anywhere in the world. Ojedokun (2001) posited that the Internet has 
many benefits in the academic cycle, including provision of round-the-clock access to a 
wide variety of information sources globally and the ability to discuss and share 
experience. Now a day’s people make an excessive use of internet particularly social 
networking sites, like Face book, what`s app, blogs, Instagram etc, access to the 
internet is growing phenomenon and attract more people every day. Now the internet 
is everywhere: at home, at schools, at universities, at offices. Among the internet users, 
young and teenager are most likely to use it. The result of Research conducted in 
United States indicates that using the internet among young people is more than other 
groups (Bullen and Harry, 2000). Most of the researches regarding emotional stability, 
emotions and emotional intelligence showed that the people in cyberspace can take 
much more emotional saturation then in their real surrounding. Internet use has 
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become a way of life for the majority of higher education students all around the 
world. It effects the waypeople learn especially in higher learning institutions 
(Edmunds and Conole, 2010). There has been remarkable growth in internets 
functionality, capacity, accessibility and convenience. these improvements have 
encouraged more people to use it more often (Leiner et.al, 2000; Sing,2002). Use of 
internet in school campus and society has been increased and it becomes an important 
part of student life (Chou et al. 2005). Internet world stats (2005) defines an “Internet 
User as anyone currently in capacity to use the Internet”. According to the Internet 
and Mobile Association of India (IAMAI, 2006) "Active User" is an internationally 
accepted and widely used category to define users who have used the internet at least 
once in the last 30 days. In our study an internet user is one who has access to the 
internet anywhere like home, internet cafe, library etc. through any device computer, 
laptop, iPad, smart phone. Regular internet users are those persons who are using the 
internet more than 10 hours a week from any device including smart phone. Non-
Regular Internet users are those who are using the internet less than 5 hours a week. 
Objectives of the study 
 The following objectives have been formulated for the present study.  

1. To identify the Regular internet users and Non-Regular internet users. 
2. To find and compare the Emotional Intelligence of Regular and Non-

Regular internet users. 
3. To find and compare the Emotional Intelligence of Regular and Non-

Regular internet users of Science Stream. 
4. To find and compare the Emotional Intelligence of Regular and Non-

Regular Internet users of Arts Stream. 
5. To find and compare the Emotional Intelligence of Regular and Non-

Regular internet users of Commerce Stream. 
Hypothesis of the study 

Following hypothesis have been formulated for the present study. 
1. There is no significant difference between Regular and Non-Regular 

internet users on Emotional Intelligence. 
2. There is no significant difference between Regular and Non-Regular 

internet users of Science Stream on Emotional Intelligence. 
3. There is no significant difference between Regular and Non-Regular 

internet users of Arts Stream on Emotional Intelligence. 
4. There is no significant difference between Regular and Non-Regular 

internet users of Commerce Stream on Emotional intelligence. 
Methodology and procedure 

Comparative study was conducted in the University of Kashmir. The study 
population comprises the students from different streams of study namely Science, 
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Arts, and Commerce. Random sample technique was used for identifying any 
difference. 
Sample 

A sample of N=300 was selected on random basis. The equal number of the 
sample (N=100) was taken from Science stream, whereas an equal number (N=100) 
was taken from Arts stream and equal number (N=100) from   commerce stream. It 
needs to be mentioned that the subjects (Regular Internet-users and Non-regular 
Internet users) reading in 3rd and 4th semester has been considered the sample for the 
present study. 
Statistical Technique Used 
 Mean, S.D and, ‘t’-test was used as statistical technique to analyze the data. 
Data Collection tools 

1.      Information Blank: Self-constructed Information Blank was developed by 
investigators with the purpose to find Regular and Non-Regular internet users. 
In the present study  Regular internet users are those university students who 
are using internet more than10 hours a week. While as Non-Regular internet 
users are those University studentswho are using internet less than 5 hours a 
week. 

2.       Emotional intelligence: In the present study, emotional intelligence refers to a 
set of scores as measured by emotional intelligence scale by Hyde, Pethe and 
Dhar (2002). 

Statistical analysis and Interpretation 
Data were analysed after the collection of data which is shown as follows:  

Table 1:  Showing the significance difference between the mean score of regular 
internet users and non-regular internet users N=300. 

Group N Mean S. D ‘t’ value Level of sig 

Regular internet users 150 65.31 9.49  
3.41 

 
Significant** Non-regular internet users 150 69.96 13.80 

Significant at 0.01**, Significant at 0.05* 
 

The result from the table (1) indicates that the regular and non-regular internet 
users differ significantly on Emotional intelligence irrespective of stream. The above 
table shows average score of regular internet users is 65.31 while as the average score 
of non-regular internet users is 69.96 on Emotional intelligence. The obtained ‘t’ value 
is 3.41 which is significant at 0.01 level. Therefore, we can conclude that non-regular 
internet users possess more Emotional intelligence than regular internet users. 
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Table 2:  Showing the significance difference between the mean score of Regular 
Internet Users and Non-Regular Internet Users of Science stream on 
Emotional Intelligence Scale. (N=100) 

Group N Mean S. D ‘t’ value 

Regular Internet Users 50 70.06 11.26  
1.33** Non-Regular Internet Users 50 73 10.84 

             *** Not Significant  
 

The table (2) shows that the regular and non-regular internet users of science 
stream do not differ significantly on emotional intelligence. The mean score of regular 
internet users is 70.06 and that of the non-regular internet users is 73. The ‘t’ value 
obtained is 1.33 which is not significant. Therefore, no conclusive results can be drawn. 
Table 3: Showing the significance difference between the mean score of Regular 

Internet Users   and Non-Regular Internet Users of   Arts Stream on Emotional 
Intelligence Scale. (N=100) 

Group N Mean S. D ‘t’ value 

Regular Internet Users 50 56.93 5.61  
4.98* Non-Regular Internet Users 50 67.25 13.55 

                 Significant at 0.01* 
 

The analysis of the table (3) depicts that the regular internet users and non-
regular internet user of arts stream differ significantly on emotional intelligence. The 
mean score of   regular internet users is 56.93 and that of non-regular internet users is 
67.25. the ‘t’ value obtained is 4.98 which is   significant at 0.01 level of   significance. 
The result reveal that the non-regular internet users are high on mean score of 
emotional intelligence then regular internet users.  
Table 4: Showing the significance difference between the mean score of Regular 

Internet Users   and Non-Regular Internet Users of Commerce Stream on 
Emotional Intelligence Scale. (N=100) 

Group N Mean S. D ‘t’value 

Regular Internet  Users 50 65.43 8.74  
5.01* Non-Regular Internet Users 50 78.31 15.96 

               Significant at 0.01* 
 

According to analysis of table (4) which revealed that regular and non-regular 
internet users of commerce stream students differ significantly on Emotional 
intelligence. The mean score of regular internet users on Emotional intelligence is 65.43 
while as mean score of non-regular internet users on Emotional intelligence is 78.31; 
hence the mean score of emotional intelligence favours non-regular internet users. 
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Therefore, the non-regular internet users of Commerce students are having more 
Emotional intelligence than regular internet users. The calculated ‘t’ value is 5.01 
which is significant at 0.01 level. Thus, the null hypothesis which states that “there is 
no significant difference between regular and non-regular internet users of Commerce 
stream students on Emotional intelligence” is rejected. 
Discussion 

The aim of the study was to compare the Emotional intelligence of regular and 
non-regular internet users of post-graduate students of Kashmir university. The study 
was conducted on the sample of 300 students from different fields of study namely 
Arts, Science and Commerce streams. The N=100 was taken from Arts stream (50 
regular and 50 non-regular internet users), similarly N=100 from Science stream and 
N=100 from Commerce stream respectively. Two scales were used in the present study, 
namely the Emotional intelligence scale by Hyde et, al. (2002) is 34 item questionnaires 
with 5-point Likert scale. Another scale developed by investigators “Information 
Blank” was used to identify regular and non-regular internet users. 

The table 01 makes it clear that regular internet users and non-regular internet 
users differ significantly on composite score of Emotional intelligence. The mean score 
of regular internet users is 65.31and that of non-regular internet users is 69.96 which 
implies that mean score favors non-regular internet users. The calculated ‘t’-value is 
(2.22) and is higher than the table value and is significant at 0.05 level. These results 
claim that non-regular internet user is in position to manage and control their 
emotions. They can express their emotions at proper time. They are well aware about 
their strengths and weaknesses. Firstly, they assess the situation and then behave 
accordingly. On the other hand, regular internet users are not in a good position to 
control and manage their emotions. It was inferred from table (2) that the regular and 
non-regular internet users of science stream do not differ significantly on emotional 
intelligence. The mean score of regular internet users is 70.06 and that of the non-
regular internet users is 73. The ‘t’ value obtained is 1.33 which is not significant. 
Therefore, no conclusive results can be drawn. Hence the hypothesis that there is no 
significant difference between regular and non-regular internet users on Emotional 
intelligence is accepted. The above table (3) which highlights the mean comparison 
between regular internet users and non-regular internet users on Emotional 
intelligence. It is evident from the table that regular and non-regular internet users of 
Arts stream differ significantly at 0.01 level on Emotional intelligence. These results 
claim that the Non-regular internet users of Arts stream possessing the more 
Emotional intelligence then Regular internet users. Thus, the non-regular internet 
users of Arts stream are well aware about their emotional stability. They are able to 
control and manage their emotions in a proper manner. Again, from the table (4) it is 
evident that mean score favours the non-regular internet users of Commerce stream. 
The obtained ‘t’ value was found (5.01) which is significant at 0.01 level of significance. 
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Therefore, the results reveal that the non-regular internet users of Commerce stream 
students have more Emotional intelligence than regular internet users. 
Conclusion  

The present study was aimed to find the comparison between the regular 
internet users and non-regular internet users on Emotional intelligence. On the basis of 
the interpretation and discussion of the results the following conclusions were drawn: 

1. Significant difference was found between the regular and non-regular 
internet users on Emotional intelligence. The results revealed that the non-
regular internet users have more Emotional intelligence than regular 
internet users. It means that the non-regular internet users can perceive, 
understand and regulate the emotions of oneself as well as of others. 

2. No significant difference was found in between the Emotional intelligence 
of regular and non-regular internet users of Science stream students. 

3. The findings of the study reveal a significant difference in emotional 
intelligence of regular and non-regular internet users of Arts stream 
students. It was found that non-regular internet users are more emotionally 
intelligent than regular internet users. The reason could be non-regular 
internet users are spending more time in real life social situations than on 
internet. 

4. The study also showed a significant difference between regular and non-
regular internet users of commerce stream students on Emotional 
intelligence. It was found through analysis that non-regular internet users 
of Commerce stream are having high level of Emotional intelligence than 
regular internet users. Therefore, we can conclude that non-regular internet 
users are in a better position to control and manage their emotions and 
influence the emotions of others as well.  
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