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Abstract 
Media and Communication are two domains which are so important and essential for 
disseminating knowledge amongst the masses. Moreover, the present age is that of 
Information and Communication which, if utilized properly can bring about beneficial 
results in the field of public or mass education in future. Though some steps have been 
taken in this regard, yet a lot remains to be explored. On the other hand, Education is also 
an equally important domain that needs to be seen in a different hue against the backdrop of 
the emerging times. This paper attempts to explore how and where such a synergy can be 
established as well as taken care of effectively for spreading the knowledge base of the 
masses. This has become necessary because each and every field of study nowadays has rich 
repositories of knowledge acquired over the decades in their research activities across the 
world. However, if this knowledge base can’t be disseminated or dedicated to the usage of 
the masses what is their utility at all. This is where the domain of Education supported by 
Media and Communication come in handy for affecting an effort to successfully 
disseminate such knowledge to the people. The paper discusses several important aspects of 
the entire issue and suggests possible steps for reaping the rewarding benefits of such 
collaboration in the real sense of the term. 
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Communication and Media  

The Press is the best instrument for enlightening the mind of man, and improving him as a 
rational, moral and social being,” Thomas Jefferson, former President of the USA. ” 

Communication is not only a system of information, but also an integral part of education and 
development” – Sean MacBride, One World: Many Voices. These two statements here 
are reflective of the immense importance of communication as an integral tool for 
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spreading and disseminating education amongst the masses to the largest possible 
extent in any society across the world. 

When communication is effective, both the student and the teacher benefit. 
Communication makes learning easier, helps students achieve goals, increases 
opportunities for expanded learning, strengthens the connection between student and 
teacher, and creates an overall positive experience. (Ministry of Education, Guyana). 
Further, the above Ministry website also declares that - a degree of communication is 
required in every profession, and communication skills are necessary at even the most 
preliminary stages of career growth. For example, an applicant must be able to 
communicate one’s skills and abilities during an interview in order to acquire a job. 
Here it is not necessarily a formal degree, but a degree of ability or calibre. It is an 
established fact that ‘Education’ is a never-ending process that does not have a 
beginning and more importantly no end to it ever. Whether it is formal’ or ‘informal’ 
no one can escape from this development ever in one’s life cycle.  
What is Teaching? 

Though there might be different definitions yet there is a clear idea of what 
does the job entail here. That is – to create good human resources by all means for the 
ultimate betterment of the society. The challenge is to transform raw human beings at 
a very young, impressionable state into responsible, capable citizens with a healthy 
mind and body. 

Teaching is a unique profession where we are responsible for shaping the life 
of generations of young, upcoming youths vulnerable to so many pressure points of 
the society. This profession entails facilitating all-round learning experiences of a 
student for shaping one’s life for facing the challenges. Also contributing one’s own 
worth to the society of which one is a part of. There can be no hard and fast and 
exacting rules of teaching effectively. There can be some dos and don’ts by which we 
can always make teaching a pleasant and meaningful experience for the target 
audience – the students’ community.  
What is Communication?  

In the same way ‘Communication’ is also a phenomenon that does not have a 
beginning or end ever in a human being or society’s life cycle.  

Communication plays an invaluable and integral role in the overall enrichment 
of the society – both at individual and community levels. It should be sufficient to say 
that each and every activity of a human being, an organization, institution is a kind of 
communication of different types. That too with unlimited implications for the near 
and immediate future. Similarly, Public Relations which is an important component of 
the overall domain of mass communication is also a much-coveted skill that is needed 
to be practiced and honed by the teaching fraternity including non-teaching areas. 
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Further, it is also true that a wise person would find many lessons to be learnt 
under any circumstances of life, even if it is negative or positive, never leaving an 
opportunity to learn something new always. This is education in very simple terms. At 
this point it can be said that education and communication both are two sides of the 
same coin. One without the other becomes either non-functional or at best ineffective. 
Higher education is of vital importance to the country as it is a powerful tool to build 
knowledge-based society of 21st century (NUEPA, 2010).  
Objectives 

The objectives here are to explore how can the synergy between these vast 
fields of study or domain be explored and applied as well as exercised in an effective 
manner so that the upcoming generations may reap rich advantages of either of them. 
And also look at challenges encountered on the way for solving issues cropping up at 
times. Further, to explore how all other domains of learning and knowledge can 
contribute towards making Education an effective Communication tool so that all 
concerned and stakeholders can get benefitted in due course of time.  
Teaching as Communication  

First of all, a teacher is a teacher for one’s lifetime with no alternative, if one is 
true to the vocation. Thus, one must acquire and develop proper communication skills 
necessary for the profession. Here, a saying of Thomas Alva Edison seems very 
relevant. He said, “Man is one per cent inspiration and 99% perspiration.” In reality, it can 
be interpreted as – people must develop their abilities, skills, achievements etc. on 
their own and not rely on any super power to be bestowed upon on them.  

Further, a teacher is expected to be a ‘role model’ for all the pupils, students 
one teaches. This ranges from primary to postgraduates in university and colleges. 
While the basic principles of the vocation remain the same the treatment has to 
definitely differ with each of these categories. So, communication skills suited for all 
the different categories are to be developed over the years. Here, the tenets of ‘verbal 
and non verbal’ communication have far greater importance. This is because without a 
balanced and productive judicious mix, communication and thereby education in the 
end would not be proper. Both these types of communication support each other 
towards making the overall communication effort meaningful and productive. 
Nowadays, a teacher may often have to face a dilemma or a question to oneself. That is, 
while there are so many sources or teaching aides available on the new media platform 
– internet based media and in digital formats, what role is best left to the ‘human 
teacher’ to play. There does remain an immense responsibility of the human teacher. 
So because despite the presence of innumerable such sources, until and unless the 
teacher interprets the various teachings, the learning process is not complete. Of 
course, it is also true at the same time that unlike earlier years, both the learners and 
teachers do not need be burdened with huge number of books or notes. But the role of 
the actual teacher has not at all diminished ever.  
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Rather, this has become more important over the years. For example, how 
much of the sources of any information or knowledge floating in the net can be blindly 
relied upon. Also, how much of these are ‘filtered’ or ‘edited’ in the proper sense to 
have at least some basic amount of quality control. There lies the significance of the 
presence of the teacher. Mass Communication or mass media are highly ‘impersonal’ 
media with hardly any personal connect between the senders and receivers of the 
messages. But, without that ‘personal touch’ how does one get the benefit of proper 
‘teaching-learning’ exercise ever.  
Education as a Public Relations (PR) Activity  

Besides, nowadays the situation has demanded that the profession of 
Education has to develop and carry out some Public Relations (a branch of mass 
communication) functions also. 
In simple words, PR is the activity of developing as well as maintaining a favourable 
and good image of an institution, organization or a person among the masses. 
Specifically, the target audience so that people favour them whenever needed. And 
take their name in a positive manner under any circumstance.  

However, at this point there is something important to be noted. That is, the 
institution that wants to attract such talents must have a good product or service and 
preferably a good track record of things in their area of expertise.  

Without this condition there won’t be any use of any amount of PR efforts. It 
can work only when all other organs of the organization are working in an effective 
and proper manner. As the details of the term PR may not be that familiar for many of 
the readers here, let us look at one or two definitions for giving them an idea about 
what it is all about. PR is a kind of human relationship which can achieve wonders, if 
practised in the right manner and effective way whenever the opportunity arises. A 
judicious bonding between these two apparently different professions – Teaching and 
Public Relations or Communication in general possesses the potential to pave the way 
for a great future for either of them. A public relation helps an organization and its 
publics adapt mutually to each other. Public Relations broadly applies to organizations 
as a collective group, not just a business; and publics encompass the variety of 
different stakeholders. PRSA (Public Relations Society of America) Public relations is 
communicating your organization’s messages at the right time and in the right place to 
the right audience. With the proliferation of tools and technologies, we can measure 
the value of those efforts and how they align with a business’ overall mission. Marla 
Aaron– MRM Worldwide 
The Connection  

Now, the question that comes up is how these two different themes are 
connected with each other. That is, if at all they are connected. There is a very integral 
and highly important connection. This is because the entire activity of teaching-
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learning between students and teachers is built upon a kind of unique human 
relationship. This is nothing but Public Relations because the students or learners 
represent the public for us. Here, there is something important to be discussed. That is 
– the mandate or saying that “every employee of an organization is a PRO himself or 
herself.” It is another matter that most organizations nowadays do have a designated 
PRO. This aspect emanates from the fact that the individual, the overall institutional 
behaviour and dealing with the ‘target audience’ will reflect the true nature of the 
institution. So, gradually develop and enhance negative or positive image among the 
public. If employees of an institution – whether teaching or non-teaching are rude, 
irresponsible and behave in an immature manner with the public – the students and 
their guardians etc. definitely this would bring in a bad reputation to it. Once a 
student is admitted to an institution, it is the teachers who take them under their 
wings. The faculty members are responsible for guiding them for the entire period of 
their stay in the institution. And even much beyond as the entire activity leads to a 
healthy lifelong relationship. Same is the case with students.  

An educational institution can’t be complete or fulfilled with a one-sided 
business. There has to be a judicious matching of the temperament of both the sides 
and major stakeholders in maintaining a healthy and complementary relationship. 
This shall help in the process of teaching-learning to be facilitated and carried forward 
to the future with a good prospect. The endeavour should lead to a meaningful and 
fruitful culmination of success in the days to come. And for this goal, the aspect of PR 
is so much more important.  
NAAC mandate – Students’ Perception  

It needs mention about the National Assessment and Accreditation Council’s 
(NAAC) recent change of its assessment mode. Here, a detailed ‘independent’ survey 
would be carried out about the perception and satisfaction of students and public 
perception about an institution. Here PR can do a lot for improving the image. This 
means that everywhere there is a direct or indirect dealing with students and other 
stakeholders in the process. We can term all these activities as nothing but PR 
functions. Perception as well as teaching methods and systems have undergone a lot of 
change in the last two decades. This has brought in a lot of demands and pressure on 
higher education teachers. But the issues need to be tackled point blank. 

Besides, the important activity of ‘students mentoring’ is also nothing but a PR 
exercise as the faculty members try to solve various issues troubling the students and 
thereby keep them on the right track of studies and socialization in a holistic manner.  
Media as an Informal University  

At this point it is also important to reiterate the age old maxim, “media is an 
informal university” where any and every issue concerning the society should be 
discussed. The objective is that the audiences can pick up their choice over any 
dilemma at times of crisis based on the scientific discourse. Referring to this saying 
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here has a further connection to another development. That is, over the last seven 
decades of post-independence era it can be seen that the formal educational system of 
the country has not at all been able to keep pace with the required standards. Thus, 
actual literacy and reach of formal education to the underprivileged population of the 
country have been a major cause of concern for all quarters. Further, though there 
seems to be a steady growth in numbers in higher education in the Indian context, 
quite a few aspects of the higher education system do not reflect a healthy status. This 
is because a few years ago, according to a UGC list, about 50 % of the country’s total 
number of districts were identified as Educationally-Backward Districts (EBDs) where 
the GER was far below the national average. And a few of them did not even have a 
‘single’ college or HEIs at all. That too, after more than six long decades of 
Independence.  

So, the communication is getting de-linked somewhere down the line. Hence, it 
may be only proper that ‘mass media’ or the ‘informal educational channel’ be 
explored with ever more vigour and interest for the sake of the future of the country’s 
education sector. This is also necessitated by the fact that according to the 2011 India 
census, about 75 % of the country’s population is formally categorized as literate, 
leaving a huge portion of them as ‘illiterates.’ Thus adding to the responsibility of the 
existing institutions of education for minimizing the gap between these two classes on 
either extreme.  
Relationship between Media and Society  

In an ideal condition the relationship between media and society should be a 
highly complementary and constructive one. Media should constantly carry on 
objective assessment of functioning and policies of the state on a constructive mode. 
And also act as a ‘think tank’ for the near and distant future of the society. For society, 
media should make it one of its primary goals to strive for inculcating a sense of good 
taste for various aspects of life. Further, the society should keep an eye over media’s 
functioning. And whenever it is felt that there is a deviation in the latter’s performance, 
people should have the sense and courtesy of being able to point it out in plain 
language without any double-speak. This is because both state and media owe their 
very existence to the society without whom there would be no identity for them at all.  
Where Do Communication and Media Come to Play  

At this point it needs to be mentioned that in today’s era the buzz word is 
“information is power”. This is because only when a person acquires information 
through any formal or informal mode of communication becomes enlightened. The 
person is expected to become empowered to tackle the challenges of life’s journey 
ahead. Acquiring knowledge is nothing but acquiring various findings, wisdom which 
are results of long years of research into both pure and applied aspects of things. And 
after processing the same one has to apply it in real life situation for living a scientific 
and logical way of life. 



Communication and Media: Teaching and Education – Exploring the Synergy 

 23

In this world, there is hardly any dearth of knowledge in almost each and 
every field of our life. Itis because the institutions of higher learning, dedicated 
research institutions in so many fields of life (whether it is pure sciences, medical 
sciences, engineering and technology or social sciences or humanities) are constantly 
carrying out path-breaking research. These efforts are producing results which possess 
the potential to bring about far-reaching positive changes in the life of mankind. For 
example, we have agriculture universities, veterinary colleges, research institutions 
into various diseases, institutions dedicated to producing medicines, vaccines for 
different life-threatening diseases etc. both within and outside the country. And they 
do arrive at results which are highly positive and potentially beneficial if they can be 
applied to the welfare of the masses. Herein lies the question – how to disseminate 
these knowledge base to the masses. And at this point the significance of mass 
communication and media comes to the fore. 
Why Mass Media  

There can be two distinct aspects of this issue. First of all, the researchers, 
knowledgeable persons engaged in such works may not be that media savvy and 
thereby find it difficult to make the people aware of those findings. Secondly, even 
though they may be interested in doing so they may not possess the requisite skills 
and expertise to do it for the benefit of the masses at large. At this moment of crisis, it 
is the media which must step in to take up the challenge to disseminate those 
knowledge data to the masses in a language they did understand properly and 
transform them into ‘empowered human beings’ in the end. And there is no parallel to 
media in this regard both from the point of view of reach to the largest and deepest 
strata of the society and also the magical power to influence the minds of human 
beings to a great extent. Thus the relationship between media and education – whether 
it is at the level of higher or lower education – is highly constructive and significant. 
Both of them must complement each other in terms of facilitating the best benefits to 
the masses – the end users of all knowledge base of the world. And, if all these 
knowledge base of the world’s best institutions and research establishments do not 
deliver the goods to the masses in the ultimate analysis, what is the use of having such 
knowledge at all. We have also said that ‘information is power’. All these kinds of 
information must be made known to the people so that they can derive benefits from 
them in any which way they might like to do so. 
Power of Media  

There have been numerous debates about the power of media to influence the 
masses and the society at large in the final analysis. However, it will suffice to give a 
few simple examples about the power of media in the form of three ‘information 
revolutions’ repeated over several centuries apart.  

First of all – it was in the middle ages in Europe when the pioneer Johannes 
Gutenberg invented the first ever principle of printing press without even being 
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remotely aware of the far-reaching revolutionary implications this milestone event 
was going to have on humankind. This epoch-making event paved the way for 
making religious epics as well as all other books available to the masses making them 
free from the exclusive clutches of the clergy and the aristocrats. As this event had 
made knowledge sources much more freely available in more numbers, generations of 
masses became literate and thus empowered, ultimately leading to the growth of the 
Renaissance movement driven by Martin Luther King and we all know the rest of the 
things.  

Secondly, during the 1960s and 1970s when socialist India’s developmental 
programmes were running at top priority it was the media led by – All India Radio 
(AIR) which took the lead in mounting a publicity campaign of all types of 
developmental messages – from family planning to high-yielding variety of seeds, 
vaccination among others. Things went to such an extent that some of the rice or 
wheat varieties widely came to be known as ‘Radio Rice’ or ‘Radio Wheat’ as it was 
AIR which had popularized them among the masses. It was AIR because there was 
presence of hardly any other media at all except print media to a lesser extent. 

In fact, several months ago, Verghese Kurien, father figure of India’s Green 
Revolution had written an article in The Hindu recalling the way AIR and the print 
media dedicated their airtime and space to promoting the government’s efforts in all 
fields of development. Further, in the 20th century the pros and cons of this 
information revolution has become much more visible in each and every field of life. 
Today, right from wars to our personal life everything depends upon ‘information’ 
which is transformed into knowledge by the masses after being delivered by the media 
at their doorsteps. 
Conclusion  

So, it is seen that a judicious blending of media and education has enormous 
potential for expanding the cause of education at all levels from primary to higher 
though we have confined ourselves mainly to the latter. While a lot of efforts are being 
taken up by various quarters concerned including UGC-CEC, IITs National 
Knowledge Network (NKN), Dept. of Information Technology, Government of India, 
we are yet to achieve a lot. Besides, Communication and Education are such domains 
which gradually become enriched over the years of practice with a two-way 
interaction. As already mentioned at the outset, one never ceases to learn and get 
educated with every passing day in one’s life as both the sides complement each other.  

There has been a huge repository of knowledge in both these domains which 
are vast in their own rights. If the best practices of both of them can be combined in an 
effective manner and applied for the advancement of the teaching and learning 
process in future, it would be a great service to mankind. Let this journal be utilized as 
a platform for generating meaningful dialogues towards this goal in the near and 
distant future. Thus, from the above arguments it can be concluded that neither 
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Education nor Communication in the true sense of the terms can be successfully 
completed or carried out without the practical and effective support of each other at 
any given moment of time in the society. Hence, it is strongly recommended that more 
efforts be taken up for combining the good practices of both the domains in a serious 
effort to inculcate adequate skills from either side.  
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